2009 CAMPAIGN HIGHLIGHTS
«Cruze ”to the finish line!

United Way of Youngstown
and the Mahoning Valley

NEW DOLLARS
Over $80,000 was raised in new dollars this year. Thanks to an anonymous local foundation,
$75,000 was matched dollar for dollar.

b@%f The Leadership Club, consisting of donors giving $1,000 or more,

CLUB increased by 47 new members.

ﬂ . The inaugural broughtin 76 new businesses
ek donating $100 to United Way for the first time.

In addition, 23 local businesses made a corporate donation or conducted a workplace
campaign for the first time. The largest new corporate gift was Knoll Run Golf Course and the
largest new workplace campaign was Turning Technologies.

2009 CAMPAIGN
Largest corporate gift—PNC Bank
Largest workplace campaign—
Second largest workplace campaign—
Largest gift made by a foundation—The Youngstown Foundation

Workplace campaigns at the following companies had a 10% or more increase:

AIM Nationalease Co. Fred Martin Ford

Allen’s Pharmaserv Help Hotline Crisis Center, Inc.
AT&T Hill, Barth & King LLC
Austintown Local Schools Lubrizol Corporation

Belmont Pines Mahoning County

Burdman Group Neil Kennedy Recovery Clinic

Canfield Local Schools | GG

Family Service Agency
Farmers National Bank
FirstEnergy



